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INTERROGATDRIES OF UNITED PARCEL SERVICE TO 
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UPS/USPS-l. Refer to the Annual TFP Tables for GFY 1999, which were filed 

with the Postal Rate Commission on December 5, 2000. 

(a) Confirm that total “Advertising and Market Research” expenditures for 

1999 were $1,322,800,000. If not confirmed, please explain. 

(b) Describe in detail all of the types or categories of expenditures that are 

included in “Advertising and Market Research” and the expenses associated with each 

of those categories. 

(c) Provide a cross-walk of where the expenditures within “Advertising and 

Market Research” are recorded in the annual Cost Segments and Components report, 

and in what amounts these expenditures are assigned to individual Postal Service 

products and services. 

(d) What factors caused “Advertising and Market Research” costs to increase 

from just $30.7 million in 1980 to $1.322.8 million in 1999? 
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